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Site A 
Article A 

No. Suppliers Listing Alongside 

Unit Listing Price 

Total Article Revenue 

Pay Per View Revenue 

Popularity Factor 

Author Factor 
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Author Income 
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Site A Host Income 
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Fig. 3a 



SiteB 
Article B 
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Fig. 3b 



Article C 

Suppliers Listing Alongside 

Average Listing Price 

Pay Per View Revenue 

General Advertising Site Revenue 

Total Number of Site Articles 
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Fig. 3c 
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SSSKSK ScV = if you input J» material term 

*e homrDaae you wfl find articles which directly relate to your chosen matenal search. 



A-B-C-D-E-F-G-H-I-J-K- 

► A508 

► ABS 301* Gloss Fibre Reinforced 

► ABS Generic 

► ABS High Impact UV Stabilised 

► ABS Medium Impact 
p- ABS Structural Foam 

► ABS/PC 
*■ ABS/PSui 

► Acetal 

► Acetal Polyoxymethylene 

>■ Acetal Polyoxymethylene Copolymer 30<M> Glass F 
Coupled 

► Acetal Polyoxymethylene Homopofymer 

► Acetal resin 



M-N-O-P-Q-R- 



V-X-Y-2-ALL 



»-ABS 

*■ ABS Fire Retardant 
ABS High Impact High Heat 

► ABS Low Gloss 
+ ABS Plating 

»- ABS Transparent 

► ABS/PC blends 

t Ac^ta^Polyoxymethylen Copolymer 2<M> silicone lubricated 
* Acetal polyoxymethylene 30% Carbon Fibre Reinforced 
»■ Acetal Polyoxymethylene Copolymer UV Stabilised 

► Acetal Polyoxymethyiene Homopolymer PTFE lubricated 
*■ Acetate of lime 



Fig. 5a 



Applications 



A - f 



-C-D-E-F-G-H-i-3-K-L-M-N 



• 0 - P - Q " 



- S -T - 



*■ Abrasion resistant coatings ► Abrasive blasting 

► Access equipment ► Accommodation modules 
» Active damping ► Actuators 

► Advertising signs > Aeroengines 

► Aerosol valves ► Aerospace 

\. J" ™ ► Agricultural components 

ft- Air brake lines ► Air condemning 

► Air filter nozzle > Air handling systems 

► Air intake housings > Aircraft 



*■ Abrasives 

► Acid resistant linings 
*■ Additives 

»■ Aerofoils 

► Aerospace components 
Agriculture 

¥ Air ducting 

► Air induction tubes 

► Aircraft components 



► Alloying additive ► Alloying additives 

► Aluminium ► A um.n.um alloys 
ft- Aluminium foil 
► Aluminium smelting 



*■ Aircraft interior panels 

► Aikoli resistant linings 
ft- Alumina thread guides 

► Aluminium castings 

► Aluminium pressure die 



casting 



Fig. 5b 



■ V - W - X " Y - Z - ALL 

* Absorption towers 
r Acoustic barrier 

<r Adhesives 
¥■ Aerosol cans 

► Aerspace components 

► Aids for disabled 

► Air extraction grilles 

► Air intake grilles 
Aircraft engines 

»■ Aircraft interior components 

* Alarms 

► Alternators 

► Aluminium cans 

»■ Aluminium melting pots 

* Aluminium tanks 
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Fig. 6a 
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Fig. 8b 
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Fig. 9 



